





The exhibition locates Leyendecker’s work within the evolution of commercial illustration, when advertisers sought to sell
products by emotion and feeling and not only by factual representation of a product’s utilitarian characteristics. These
commercial trends can be seen in Leyendecker’s work creating advertising illustrations for companies such as Gillette
razors, Ivory soap, House of Kuppenheimer menswear, and Interwoven socks. He also developed campaigns for Arrow
collars depicting handsome, idealized men wearing shirts and detachable collars manufactured by Cluett, Peabody & Co.
Laying the groundwork of Leyendecker’s implied gay narratives, these ads starred fashionable men in stylish settings
engaged in activities such as boating, golfing, or reading in men’s clubs. In his work, Leyendecker created drawings
depicting multiple kinds of masculinity for the mass market, from feminized men like the languidly posed males in
Interwoven ads who look at and caress their sheer stockings to elegant men of leisure like the Arrow Collar Man to manly
men like muscular sailors, lifeguards, and athletes.

Leyendecker’s suggestive images aligned with his era’s sexual mores. Starting in the latter decades of the 19th century,
small but dense subcultures that defied sexual and gender conventions became increasingly visible in cities like New
York. Members of these subcultures often identified themselves with specific styles of dress, mannerisms, and language.
As a gay Manhattanite immersed in the city’s sophisticated visual culture industries, Leyendecker was most likely
cognizant of these gay identity markers, sometimes depicting them in his illustrations.

Under Cover is organized by New-York Historical from the collection of the National Museum of American lllustration,
Newport, RIl. The show is guest-curated by Donald Albrecht, and coordinated at New-York Historical by Rebecca
Klassen, curator of material culture. Drawing on three decades of scholarship, the exhibition is aided by a committee of
advisors: Dr. Elspeth Brown, Professor of History at the University of Toronto; Dr. Monica L. Miller, Professor of English
and Africana Studies, Barnard College; and Dr. Michael Murphy, Associate Professor of Gender and Sexuality Studies at
the University of lllinois Springfield.

Programming

On Friday, July 7, New-York Historical, in partnership with the American LGBTQ+ Museum and NewFest, New York’s
leading LGBTQ+ film and media organization, hosts a screening of the documentary Coded: The Hidden Love of J.C.
Leyendecker (2021). Directed by Ryan White, the film focuses on J.C. Leyendecker as one of the most prominent artists
of his time, whose story is now largely forgotten. Forced to keep his sexuality a secret, his coded imagery spoke directly
to the gay community and laid the foundation for LGBTQ representation in advertising today. Additional details to follow.

Private group tours can be arranged throughout the run of the exhibition. Family friendly story times featuring books
about Pride will take place during the exhibition’s run. Learn more at the DiMenna Children’s History Museum’s family
calendar.



